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图4   区域旅游产业集聚动力机制
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A Study on the Mechanism for the Impetus of Business Clustering of China's Tourism Industry
Wei Min
Abstract: Incubating business clustering of  the tourism industry can accelerate the optimal allocation of  tourism resources 
and the realization of  economy of  scale in the tourism industry, making it gradually become a new growth pole of  the regional 
economy. In order to study the economic effect of  the tourism industry, it is particularly important to understand the mechanism for 
the impetus of  the intra-regional business clustering of  China's tourism industry. This mechanism includes not only the internal 
and external impetuses and their relations, but also includes three sub-mechanisms: the coopetitive mechanism, the innovation 
mechanism and the guarantee mechanism. Among them, the internal impetus mainly refers to external economic effects, industrial 
value chain structure, and tourism resources endowment, while the external impetus includes the supply-demand relationship in the 
tourist market, traffic location conditions, government policy guarantee and external market competition. These two mechanisms are 
interrelated, interacting and influencing each other. They constantly promote the development direction and quality of  intra-regional 
business clustering of  the tourism industry. At the same time, they also lay a theoretical foundation for the follow-up measurement of  
the clustering level and the evaluation of  the clustering performance.
Keywords: tourism industry, regional clustering, value chain 
